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3. REBUILDING TRUST & CONFIDENCE

As tour operators work to enhance trust and confidence through transparency and communication with their guests, they
should:

e Provide clear, consistent and up-to-date communication to customers on new health & hygiene protocols via the
organisation’s channels, both digitally and physically. Work with suppliers to implement clear signage to inform guests of the
enhanced cleaning protocols, avoiding physical contact, and recommendations

e Share guest guidelines ahead of trip and where applicable in person upon commencement of trip on the basis of advice
from health authorities which may include the wearing of face masks or coverings, guidance on hand hygiene and avoiding
physical contact. Consider having consumers acknowledge guidelines

*  Inform guests about support available if questions or concerns arise. Guest facing staff should be trained and prepared to
answer questions, resolve challenges such as the detection of new cases, address situations where guests are not complying

and share protocols before and during trip to reassure traveller

e Explore collaboration with medical/travel insurance companies to offer traveller insurance covering COVID-19 who could
assist with arrangements should they be necessary such as emergency repatriation and medical care

e Promote contact tracing apps if required by local legislation
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4. IMPLEMENTING ENABLING POLICIES

As tour operators work to recover, it is essential that enabling policies are implemented at the governmental level. Tour
Operators call on governments to:

Work collaboratively with industry and other governments as new rules for cross-border travel are developed and announce
them in advance

e Provide financial relief to the sector through grants and the reduction of taxes, fees, and charges to stimulate demand in
recovery

e Create incentives and provide direct support to boost travel and tourism
e Enhance destination promotion to boost demand both domestically and internationally

e Consider visa facilitation and visa-waiver for travellers
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The World Travel & Tourism Council is the global authority on the economic and social contribution of Travel & Tourism.

WTTC promotes sustainable growth for the Travel & Tourism sector, working with governments and international institutions to create
jobs, to drive exports and to generate prosperity. Council Members are the Chairs, Presidents and Chief Executives of the world’s
leading private sector Travel & Tourism businesses.

Together with Oxford Economics, WTTC produces annual research that shows Travel & Tourism to be one of the world’s largest sectors,
supporting 330 million jobs and generating 10.3% of global GDP in 2019. Comprehensive reports quantify, compare and forecast the
economic impact of Travel & Tourism on 185 economies around the world. In addition to individual country fact sheets, and fuller
country reports, WTTC produces a world report highlighting global trends and 25 further reports that focus on regions, sub-regions
and economic and geographic groups.

To download reports or data, please visit www.wttc.org
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